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Every month we will publish this Retail Insights report, looking at a range of activities 

within food retail.

Content type will vary month to month, depending on the news that surfaces,  
but we will be looking at the following information:

-  New store formats and concepts; the exciting new shopping environments

-  Technology developments, what is new to the market in food interactivity

-  Industry reports; expert analysis and research into food retailing

-  Innovations and trends emerging in grocery retail; what is new and exciting

So, let’s get started with this month’s issue.

Welcome to our

Monthly 
Food 
Retail 
Insights Lush opens a 

hair salon in Brighton

Lush Hair Lab opened its doors in Trafalgar Street, Brighton. 

Shoppers filled out the salon to browse the natural hair products, try drinks from the café and 
look at the hairdressing area. 

Ash Davies, salon manager at Lush Hair Lab, told The Argus: “We are so happy to have finally 
opened in Brighton. 

“It is the perfect place for us.”

He said the company is working with local businesses and has hired stylists from the city. 

The café serves coffee from The Milk Shed, a Kemp Town coffee roaster, and juices made by the 
Brighton Raw Juice Co in Hove. 

Next to the café is the shop, where people can browse the range of hair care products 
including items exclusive to the Hair Lab. 

On the right hand side is the salon where customers can get their hair coloured, cut or styled. 

Read more

https://www.theargus.co.uk/news/23963918.lush-hair-salon-opens-brighton-cafe-shop-spa/


How grocery stores are becoming 
data brokers

McDonalds opens new restaurant format called 
CosMc’s

Email addresses, phone numbers, shopping habits, birthdays and more are all being rolled into 
a monetizable data profile the companies and data brokers are using to better understand the 
needs and wants of consumers. Often this is without the knowledge or informed consent of the 
consumers.

“Retailers today are doing just about everything they can to get as much information about you as 
possible, because that’s a whole new revenue stream for them,” said R.J. Cross, director of Public 
Interest Research Group’s Don’t Sell My Data campaign. “Almost every single company that you’re 
shopping at today is in the business of selling your data, and you and your data are their latest 
product.”

In 2021 the data broker market was valued at an estimated $319 billion. That value is expected to 
pass $545 billion by 2028. In the past retailers would buy data from data brokers to get a better idea 
of consumer trends. 

Now, they’re cutting out the middleman, collecting consumer data directly through things such as 
loyalty programs, location tracking, app usage, and even digital receipts.

“My face is part of the data that’s being captured, my behavior, and all of that gives off many more 
pieces of information about me, my age, my gender, my ethnicity,” said Refive founder and CEO 
Mitul Jain. “And all of these pieces of information can then again be combined together with all 
these other little tidbits that I’ve been leaving behind from my shopping journey.“

The company opened its first CosMc’s location in Illinois on December 7, with plans to open 
additional restaurants in 2024. 

The rationale for the restaurant stems for the growing demand for an “afternoon beverage pick-
me-up occasion,” a $100 billion market where McDonald’s currently isn’t a strong presence, said 
McDonald’s CEO Chris Kempczinski, speaking at an investor presentation on December 6. 

The new chain will allow the company to create customized beverages that are difficult for 
McDonald’s restaurants to create, he added. 

CosMc’s concept is “what would happen if a McDonald’s character from the 1980s that was part 
alien, part surfer, part robot” opened a restaurant in 2023, Kempczinski added.

The first location is in Bolingbrook, Illinois, a suburb of Chicago, with about 10 additional locations 
set to open in Texas in 2024

Read more Read more

https://www.cnbc.com/2023/12/10/how-grocery-stores-are-becoming-data-brokers.html
https://www.cbsnews.com/news/mcdonalds-cosmcs-locations-near-me-bolingbrook-illinois-starbucks/


Sainsbury’s opens 
Picky Bits delivery store with Just Eats
Sainsbury’s and Just Eat have teamed up to trial the first-ever ‘Christmas Picky Bits’ delivery store in 
London over christmas.

Open from 8th - 10th December, the concept allows shoppers to build their own ‘picky bits’ meal from a 
selection of the nation’s favourite nibbles, with veggie, vegan and meat options available.

Picky food-lovers can order from the ‘Just Eat x Sainsbury’s’ store in London areas in and around 
Bermondsey and Wood Green, exclusively on Just Eat opening for lunch and dinnertime.

The curated bundles cost £10 with sales donated to its charity partners, Social Bite and FoodCycle.

The launch of the store comes as research from Just Eat reveals that Brits said tucking into Christmas 
picky bits, was one of their most popular festive traditions (77%), beating opening presents (59%), 
attending parties (22%) and carolling (15%).

The data found that Gen Z are those driving this meal occasion, with almost half (44%) admitting being 
influenced by viral social phenomena like TikTok’s “Girl Dinner”, citing the need for “no rules” when it 
comes to their festive meals.

Those ordering from the Christmas Picky Bits store can personalise their festive spread with a wide 
choice from the supermarket’s Taste the Difference range; from classics such as pigs in blankets, an 
antipasti platter or brie and cranberry tarts, to sweet treats such as chocolate or mini mince pies.

Read more Read more

Boots opens first 
stand alone Beauty store

Boots has opened the doors to the first ‘Boots Beauty’ store at Battersea Power Station in London.

The launch of the new 11,200 sq ft shop comes as the health and beauty giant continues to 
transform its beauty offering, following the revamp of over 170 beauty halls across the UK over the 
last three years.

The new store houses 250 curated beauty brands across skin care, cosmetics, body care, hair care 
and fragrance catering to all budgets.

New brands including R.E.M Beauty, Kerastase, Shu Uemura and Bubble will be available in-store 
and online, joining Boots beauty line-up for the first time.

Head of beauty reinvention Jenna Ward said: “The new Boots Beauty store at Battersea Power 
Station provides a platform for us to test the latest brands and new service innovations before we 
introduce them to customers shopping in our stores across the country.”

https://www.retailgazette.co.uk/blog/2023/12/boots-standalone-beauty-store/
https://www.retailgazette.co.uk/blog/2023/12/sainsburys-just-eat-picky/


Read more

Amazon opens second chance pop up store 
in London

Bang & Olufsen opens new flagship 
on Bond Street, London

Amazon has opened a Second Chance Store in London, giving festive shoppers the chance to buy quality 
returned products in-person, for the first time. 

This is located at the Brunswick Centre in Central London, and features deals on a wide range of returned 
products. Customers can shop for kitchen and household appliances, books, games and toys, electricals 
and more. 

Amazon offers quality returned products year round online at Amazon Second Chance, which also 
provides customers with information about product repair, recycling and trade-in for electronics. 

The store is open for the next two weeks in partnership with Barnardo’s, with all proceeds supporting its 
work with children and young people. 

Amazon UK says that it gave a second chance to more than four million products last year, helping British 
customers save more than £100 million by buying used or refurbished products at a discount. 

In the first nine months of 2023, the US online giant’s sales of second-hand goods in the UK increased by 
more than 15% compared to the same period last year. 

Premium audio specialist Bang & Olufsen has opened the doors to its largest-ever flagship at 
72 New Bond Street, London.

The 4,000sq ft space showcases the brand’s full range of luxury speakers and televisions 
across three floors.

Visitors can browse the brand’s range of audio equipment on the ground floor, before 
heading downstairs for “the ultimate sound experience” in a private sensorium room.

Customers can also explore Bang & Olufsen’s bespoke solutions on the first floor, where they 
are able to personalise the brand’s products to fit their interior needs.

The three-story flagship features Bang & Olufsen’s new cultural design concept, which 
sees the brand partner with local artist James Shaw to create exclusive art pieces for the 
showroom.

As part of the concept, the brand has used granulated paper for sound installation on the 
ceilings, removable wood wall paneling for interchangable displays as well as additional floor 
ports for easy reconfiguration of the shop floor.

Read more

https://retailtechinnovationhub.com/home/2023/11/29/amazon-puts-returned-refurbished-and-open-box-items-back-on-sale-at-new-physical-store-in-london
https://www.retailgazette.co.uk/blog/2023/12/bang-olufsen-bond-street/
https://chainstoreage.com/walmart-partners-pg-beauty-recycling-pilot


Read more

Aldi store creates Santa rooftop parking

Christmas Retailer of the Year* (2023) Aldi has installed the rooftop parking spot for Santa to bring an 
extra dose of festive cheer to the local community.

Christmas shoppers in Manchester were given a surprise this morning as they spotted a giant sleigh 
parking space installed on top of a local Aldi store.

The freshly installed parking space sports a sleigh-shaped print, and has enough space reserved for the 
nine trusty reindeer.

Painted in bright yellow, to safely guide Santa to land from the sky in the dead of night, the eye-catching 
installation measures 11 metres in length and six metres in width.

Special spaces are marked out for Dasher, Dancer, Prancer, Vixen, Comet, Cupid, Donner, Blitzen, and 
Rudolph.

Read more

Retail Media Network refinement 
an consolidation

Key observations from a recent Bain & Co report, looking at the evolution of Retail Media Networks:

We forecast that the market will swell by 12% annually to about $140 billion in 2026, picking up share from 
other digital advertising channels in the process. 

Retail media should continue to offer retailers a fast-growing and high-margin profit stream to offset core 
business pressure.

However, competition for ad revenues is poised to intensify, as advertisers consolidate their spending 
with fewer retail media networks and demand more for their money.

Focusing on three areas—segmented go-to-market strategy, operating model integration with the core 
retail business, and performance measurement—will help give RMNs an edge.

https://www.famouscampaigns.com/2023/12/aldi-installs-rooftop-sleigh-parking-for-santa/
https://www.bain.com/insights/no-more-easy-money-on-the-side-retail-media-enters-the-performance-era/


Read more

Boots introducing ChatGPT 
to website to boost online sales

Boots is planning to launch a ChatGPT “personal shopper” tool for its website users in aims to 
boost online sales.

The healthcare company is thought to be testing an artificial intelligence chatbot which would be 
able to make recommendations for lipsticks and beauty gifts.

The chatbot is expected to focus on beauty products rather than pharmacy sales, with the testing 
believed to be at a very early stage.

The move would make the chatbot among the first mainstream consumer applications of the 
software taking over the technology world during the past year.

Boots has a long-established partnership with commercial distributor of ChatGPT, Microsoft, and 
implements the chatbot in other areas of its business.

Read more

Lidl launches 
Christmas jumper rental service 

Fans of Lidl’s Christmas jumpers can rent them for the first time last year in an effort to make them 
accessible to consumers on a budget and cut back on single-use fashion.

The supermarket has joined with fashion rental app By Rotation to offer last year’s jumper as well as 
previous year’s designs for hire for £2 a day with all profits going to the NSPCC.

Customers can still buy this year’s jumper outright from Lidl supermarkets for £7.99.

It said the rental option was “ideal for fashionistas heading to multiple parties this year, or those looking 
to dress to impress”

A Lidl spokeswoman said: “Our iconic Christmas jumper is already a great price at £7.99, leading to it 
flying off shelves in previous years.

“The new rental service provides another opportunity for fans to get their hands on our coveted 
collection past and present, as well as three very special bespoke designs, making festive fashion more 
accessible for those on a budget this year.”

https://www.retailgazette.co.uk/blog/2023/12/boots-ai-personal-shopper/
https://www.theindustry.fashion/lidl-launches-christmas-jumper-rental-service/


Read more

Coop 1948 – 
the first self service UK supermarket
The UK’s first self-service supermarket opened 75 years ago, changing the way we shop forever. The 
store in East London’s Manor Park was opened by the Co-op in January 1948.

Before the advent of the supermarket, shopkeepers would serve customers individually, asking what 
they needed and getting it from shelves and measuring out items to order.

This process, due to the long amount of time it took, was often a pleasurable and social pastime rather 
than a chore. But when large numbers of women entered the workforce during the war, queues in 
grocery stores got longer and free time was reduced.

With self-service supermarkets, they could walk among the stock on shelves and choose items for 
themselves. Items were already priced and pre-packed.

They were already popular in the US, with the first Piggly-Wiggly supermarket opening in 1916. Self-
service stores were common by the 1930s.

Read more

Tesco bands fruit and veg plastic packaging

Tesco has backed calls for the government to place a ban on plastic packaging for fruit and veg, arguing 
it would create a “level playing field”.

The ban, which is already enforced in other countries such as France and Spain, has been proposed 
by the government’s environmental advisers Wrap in a bid to tackle the country’s growing plastic crisis.

Wrap has urged for the government to implement new regulations, warning that Plastic Pact may face 
missing its target of 30% of fruit and veg being sold loose by 2025 – a goal already cut back from the 
initial aim of 80%.

A Tesco spokesperson told The Grocer the supermarket would embrace “effective government 
intervention on produce packaging removal.”

The UK’s largest retailer’s announcement makes it the first supermarket giant to openly advocate for the 
new plastic restrictions.

https://www.express.co.uk/news/history/1838373/uk-first-supermarket-1948-coop
https://www.grocerygazette.co.uk/2023/11/24/tesco-ban-plastic-fruit-veg/


Read more

Sainsbury’s opens new store concept 
in Witney, Oxfordshire

Sainsbury’s reopened their Witney store, introducing some new concepts and features.

New lines in the store include a Kitchen Deli, a new speciality ready meal range, new cheese and 
charcuterie displays with speciality cheeses and continental meats, a refreshed Sushi counter with hot 
and cold Japanese-inspired dishes and a new department with chilled, frozen and store cupboard items 
all in one place.

New technology has been installed in and around the supermarket, including new digital signage and 
displays to “inspire” customers and make the shop easier to navigate.

A Sainsbury’s spokeswoman said the aim is to help customers better focus their visits on different parts 
of the store based on the type of shop they want to do.

There is also a new Starbucks café inside the supermarket, operated by The Magic Bean Company.

We hope you enjoyed reading the Augustus Martin Monthly 
foodinsight report.

We welcome your feedback and thoughts; The report is a new initiative,  
and we are keen to evolve it to suit your interests and area of focus.

If you wish to discuss any in-store communication projects or 
challenges,  please get in touch.

Augustus Martin 
020 7537 4200

www.augustusmartin.co.uk  
enquiries@augustusmartin.co.uk

What  
do you 
think?

https://www.oxfordmail.co.uk/news/23691777.sainsburys-plan-make-witney-store-supermarket-future/
https://www.augustusmartin.co.uk/

